


MUTHAYAMMAL COLLEGE OF ARTS AND SCIENCE (AUTONOMOUS) 

Rasipuram – 637 408 

VISION 

 To redefine the scope of higher education by infusing into each of our pursuits, initiatives 

that will encourage intellectual, emotional, social and spiritual growth, thereby nurturing 

a generation of committed, knowledgeable and socially responsible citizens. 

MISSION 

 To Ensure State of the world learning experience 

 To Espouse value based Education 

 To Empower rural education 

 To Instill the spirit of entrepreneurship and enterprise 

 To Create a resource pool of socially responsible world citizens  

 

QUALITY POLICY 

 To Seek – To Strive – To Achieve greater heights in Arts & Science, Engineering, 

Technological and Management Education without compromising on the Quality of Education.  

 

 

 

 

 

 

 

 



DEPARTMENT OF COMMERCE 

VISION 

 To produce upright, socially committed and ethically sound professionals in the fields of 

Commerce and Business to serve the Society 

MISSION 

 To impart training in various practical facets of Commerce and develop skills among 

learners to face the competitive world 

  To develop value based service providers with integrity 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



PROGRAMME EDUCATIONAL OBJECTIVES (PEOs) 

PEO1: Post Graduates will be able to promote learning environment to meet the Industry 

expectation. 

PEO2: Post Graduates will be incorporated the critical thinking with good Communication and 

Leadership skills to become a self-employed. 

PEO3: Post Graduates will be upholding the human values and environmental sustenance for the 

betterment of the society. 

GRADUATE ATTRIBUTES 

The Graduate Attributes of M.Com are: 

GA 1 Academic Excellence GA 5 Individual and Team Work 

GA 2 Communications Skill GA 6 Morals and Ethics 
GA 3 Critical Thinking GA 7 Environment and Sustainability 
GA  4 Problem Solving    

 

PROGRAMME OUTCOMES 

PO1: Post graduates will attain profound proficiency and expertise. 

PO2: Post graduates will be ensured with corporative self – directed learning. 

PO3: Post graduates will acquire acumen to handle diverse contexts and function in           

        domains of multiplicity. 

PO4: Post graduates will exercise intelligence in research Investigations and      

        Introducing innovations. 

PO5: Post graduates will learn ethical values and commit to Professional ethics. 

PROGRAMME SPECIFIC OUTCOMES 

After the successful completion of M.Com program, the students are expected to 

PSO 1: Adapt to recent changes in Accounting, Taxation, Investment Securities, Marketing, and 

Human Resource. 

PSO 2: Imbibe contextual knowledge to assess societal, legal, cultural issues and analyze Socio – 

Economic problems to arrive at substantiated conclusions. 

PSO 3:  Apply the learning from the courses will help communicate professionally and face 

challenges ethically with concern to develop strategies for global business issues. 

PSO 4: Application of financial and statistical tools in Research Projects and in real-time 

Business helps in Decision Making. 

PSO 5: Utilize the advanced Methodology in development by using modern techniques for Growth 

and Development of organization as well as the Nation. 



MUTHAYAMMAL COLLEGE OF ARTS AND SCIENCE (Autonomous) - Rasipuram - 637 408 

Scheme of Examinations - LOCF-CBCS Pattern 

      (For the Students Admitted from the Academic Year: 2021-2022 Onwards) 

                                                                                                                                                                               M.Com. Commerce 

SEM COURSE_CODE TITLE OF THE COURSE 

Hrs./W CREDIT 

POINTS 

MAX.MARKS 

Lect. Lab. CIA ESE TOTAL 

 
I 

 
21M1PCMC01 

 
MARKETING MANAGEMENT 

 
6 

  
4 

 
25 

 
75 

 
100 

 
I 

 
21M1PCMC02 

 
ACCOUNTING FOR MANAGERIAL DECISION 

 
6 

  
5 

 
25 

 
75 

 
100 

 
I 

 
21M1PCMC03 

 
FINANCIAL MANAGEMENT 

 
6 

  
4 

 
25 

 
75 

 
100 

 
I 

 
21M1PCMC04 

 
MODERN BANKING 

 
6 

  
4 

 
25 

 
75 

 
100 

 
I 

 
21M1PCME01 

 
ORGANIZATIONAL BEHAVIOUR 

 
6 

  
4 

 
25 

 
75 

 
100 

 
I 

  
TOTAL 

 
30 

  
21 

 
125 

 
375 

 
500 

 
II 

 
21M2PCMC05 

 
ADVANCED COST ACCOUNTING 

 
6 

  
5 

 
25 

 
75 

 
100 

 
II 

 
21M2PCMC06 

 
INVESTMENT ANALYSIS AND PORTFOLIO 
MANAGEMENT 

 
4 

  
4 

 
25 

 
75 

 
100 

 
II 

 
21M2PCMC07 

 
ADVANCED BUSINESS STATISTICS 

 
6 

  
4 

 
25 

 
75 

 
100 

 
II 

 
21M2PCMC08 

 
E-COMMERCE 

 
4 

  
4 

 
25 

 
75 

 
100 

 
II 

 
21M2PCME02 

 
FINANCIAL MARKETS AND INSTITUTIONS 

 
4 

  
4 

 
25 

 
75 

 
100 

 
II 

21M2PBAED1 / 

21M2PCMED3 

 
EDC : ENTREPRENEURSHIP DEVELOPMENT 

 
4 

  
4 

 
25 

 
75 

 
100 

 
II 

 
21M2PHUR01 

 
HUMAN RIGHTS 

 
2 

  
2 

 
100 

  

 
II 

  
TOTAL 

 
30 

  
27 

 
250 

 
450 

 
600 

 
III 

 
21M3PCMC09 

 
RESEARCH METHODOLOGY 

 
6 

  
4 

 
25 

 
75 

 
100 

 
III 

 
21M3PCMC10 

 
ADVANCED CORPORATE ACCOUNTING 

 
6 

  
5 

 
25 

 
75 

 
100 

 
III 

 
21M3PCMC11 

 
DIRECT TAXES 

 
6 

  
4 

 
25 

 
75 

 
100 

 
III 

 
21M3PCMC12 

 
PERSONNEL MANAGEMENT 

 
6 

  
4 

 
25 

 
75 

 
100 

 
III 

 
21M3PCMC13 

 
BUSINESS ENVIRONMENT 

 
6 

  
4 

 
25 

 
75 

 
100 

 
III 

 
21M3PCMIS1 

 
INTERNSHIP TRAINING 

 
- 

  
2 

 
100 

  

 
III 

  
TOTAL 

 
30 

  
23 

 
225 

 
375 

 
500 





PG – REGULATIONS 

1. Internal Examination Marks - Theory 

Components Marks 

CIA  I & II 10 

Attendance 5 

Assignment 5 

Seminar 5 

Total 25 

 

Attendance Percentage Marks 

 96 % to 100 % 5 

91 % to 95 % 4 

86 % to 90 % 3 

 81 % to 85 % 2 

75 % to 80 % 1 

Below 75 % 0 

 

2. Question Paper Pattern for CIA I, II and ESE         (for 75 Marks)                 (3hours) 

Section–A 

(10 Marks) (Objective Type) 10 x 1=10 Marks 

Answer ALL Questions 
ALL questions carry EQUAL Marks 

                                                       Section–B 

(15Marks)                                             (Analytical Type) 3 x 5=15 Marks 

Answer any THREE Questions out of FIVE  questions                  

ALL questions carry EQUAL Marks 

                                                       Section-C 

(50 Marks)                  (Either or Type) 5 x 10 = 50 Marks 

Answer ALL the Questions 

ALL Questions Carry EQUAL Marks 

Total 75 Marks 

(Syllabus for CIA-I - 2.5 Units, Syllabus for CIA-II - All 5 Units.) 

 

 

 

 

 



2.a) Components for Practical CIA. 
Components Marks 

CIA –I 15 

CIA - II 15 

Observation Note 5 

Attendance 5 

Total 40 

2.b) Components for Practical ESE. 

Components Marks 

Completion of Experiments 50 

Record 5 

Viva 5 

Total 60 

3. Internship/ Industrial Training, Mini and Major Project Work 
Internship/ Field Work Industrial 

Training 
Project Work 

Components Marks Components Marks 

CIA*1 CIA 

Work Diary  25 a) Attendance Marks 20  

Report            50 b) Review Marks 30 50 

Viva–voce 
Examination 

           25 
ESE*1

 

Total           100 
a) Final Report 

Marks 
120   

b) Viva–voce Marks   30 150 

Total 200 

*1Evaluation of report and conduct of Viva– voce will be done jointly by Internal 

and External Examiners. 

 

4. Components for Human Rights Course (CIA Only) 

a) The Course Human Rights is to be treated as 100% C IA  course which is offered 

in II Semester for I year PG students. 

b) Total Marks for the Course =100 

 
 

 

 

 In case the candidate fails to secure 50 marks, which is the passing minimum, 
he/she may have to reappear for the same in the subsequent semesters. 

Components Marks 

Two Tests 75 
  Assignments 25 

Total 100 



5. Guidelines for Competitive Exams - Online Mode - Online Exam 3 hours 
 

Components Marks 

100 Objective Type Questions 

100 x1=100 Marks 
100 

      

 Objective type Questions from Question Bank. 

 The passing minimum for this paper is 50%. 

 In case, the candidate fails to secure 50% passing minimum, he/she may have to 

reappear for the same in the subsequent semesters. 

 

 

 



















































































































S.No. COURSE_CODE TITLE OF THE COURSE

1 21M1PCME01 ORGANIZATIONAL BEHAVIOUR

2 21M1PCME02 GLOBAL MARKETING

3 21M2PCME02 FINANCIAL MARKETS AND INSTITUTIONS

4 21M2PCME03 CORPORATE GOVERNANCE AND BUSINESS ETHICS

List of Elective Course (DSE) Details for M.Com

SYLLABUS -  LOCF-CBCS Pattern

EFFECTIVE FROM THE ACADEMIC YEAR 2021-2022 Onwards









 

 

M.Com Syllabus LOCF-CBCS with effect from 2021-2022 Onwards 

Course 
Code 

Course Title Course Type Sem. Hours L T P C 

21M1PCME02 GLOBAL MARKETING DSE  - I I 6 6 - - 4 

Objective 

1. To recall the procedure for exporting the goods at Global Level. 

2. To understand the trade barriers in exporting of goods. 

3. To analyze the attributes of recent International marketing practices in various products and 

     Services. 

Unit Course Content 
Knowledge 

Levels 
Sessions 

I 

Global Marketing: Meaning – Definition - Scope of  Global  Marketing 
–Global Marketing Vs Domestic Marketing – Trade Barriers :  Tariff  
Barriers - Non-Tariff Barriers – Transition from Domestic to  Global  
Business – Pre-export behaviour – Motivation to export –  Difficulties 
in  Global Marketing – Advantages -  Importance of  Global Marketing 
– Balance of Trade -  Balance of Payments. 

K1 12 

II 

Global Marketing Environment: Factors influencing Global Marketing 
– Controllable Factors - Uncontrollable factors – Global Marketing 
Decision: Market Selection Decision – Market Entry Decision – 
Marketing Mix Decision. 

K2- K3 10 

III 

Global  Trade Liberalization : General Agreement on Tariff and 
Trade (GATT) – World Trade Organization (WTO) – GATS – UNCTAD – 
Trade Blocks: Customs Union – EU – Intra – African Trade: 
Preferential Trade Area (PTA) – European Free Trade Area (EFTA) – 
Central American Common Market (CACM) – Latin American Free 
Trade Association (LAFTA) – North American Free Trade Agreement 
(NAFTA) – Association of South East Asian Nations (ASEAN). 

K4 14 

IV 

India‟s Foreign Trade: Recent Trends in India‟s Foreign Trade – 
India‟s Commercial Relations and Trade Agreements with other 
countries – Institutional Infrastructure for Export Promotion in India – 
Export Assistance:  Export Finance – Export Processing Zones (EPZs) – 
Special Economic Zones (SEZs) – ECGC - EXIM Bank of India. 
Export Regulations: Procedure for export of goods – Quality control 
and Pre-shipment Inspection – Excise Clearance – Customs Clearance 
– Port Formalities – Exchange Regulations for Export – Role of 
Clearing and Forwarding Agents. 

K4 12 

V 
World Trade and India: Globalization and Role of Multinational 
Enterprises (MNEs) - Overview of Export – Import Policy of India – 
Basic Objectives - Role - Functions of Export Promotion Councils. 

K5 12 

Course 
Outcome 

CO1: Understand the Global Marketing concepts and difficulties faced by  

        the exporter in marketing goods or Services at the Global level. 
K2 

  
CO2: Analyze the Global Marketing Environment. K4 

CO3: Identify the Global Trade Liberalization. K1 

CO4: Interpret the India‟s Foreign Trade and Export Regulations. K2 

CO5: Analyze the role of India in World Trade. K4 



 

Learning Resources 

Text 
Books 

1. P.K.Vasudeva, Anurag Jain, “International marketing”, Excel books, 4th editions, 2016. 

2. Mathur.U.C., “International Marketing Management Text and cases” ,Sage Publications, New 

    Delhi, 5th edition, 2018. 

3. Sharma.R, “International Marketing Management”,Lakshmi Narain Agarwal,New Delhi, 2017. 

4. Varsheny R.L. and Bhattacharyya, “International Marketing Management”, Sultan Chand &   

     Sons, New Delhi, 2017. 

5. Baack, D., Harris, E., “International Marketing”, Sage Publications, New Delhi, 2016.  

6. Czinkota, M. and Ronkainen, I., “International Marketing”, 8thEdition, South-Western  

     Publications, 2017. 

7. Onkvisit, S. and Shaw, J., “International Marketing: Analysis and Strategy”, 3rd Edition,  

     Prentice Hall of India (Pearson Education), New Delhi, 2018. 

8. Paul, J. and Aserkar, R., “Export Management”, Oxford University Press, 2018.  

9. Salvatore, D., “International Economics: Trade and Finance”, 10th Edition, Wiley Publications 

    2018. 

Reference 
 Books 

1. Keith Davis and William Frederic. C, “Business and Society: Management, Public policy, 

     Ethics, International student Edition” Tata Mc Graw Hill Education (India)  Pvt ltd,  

     New Delhi,3 rd Edition reprint, 2013. 

2. S.K.Misra & V.K.Puri, “Economic Environment of Business”, Himalaya Publishing House, 2010. 

3. Khanna & Gupta, “World Resources and Trade”, Prentice Hall India Pvt. Ltd. New Delhi, 2011. 

4. Motiwal & Awasthi, “International Trade – Law & Practice”, Himalaya Publishing House, 2009. 

5. Sundaram & Black, “The International Business Environment”, Prentice Hall India Pvt. Ltd.  

     New Delhi, 2011. 

Website 
 Link 

1.http://vidyamitra.inflibnet.ac.in/index.php/search  

2.http://epgp.inflibnet.ac.in/ahl.php?csrno=7                                                                                                    

3.Giddy.org 

4.www.imf.org 

5.https://www.youtube.com/watch?v=CSe0b4rwnT4&list=PLuVjcgQvMXfQqFCR_F8OatAK9IAKqH1L 

 
L-Lecture T-Tutorial 

 
P-Practical C-Credit 

 

 

 

 

 

 

 

 

 

 

 

















S.No. SEMESTER COURSE_CODE TITLE OF THE COURSE

1 II 21M2PCMED1  BANKING AND INSURANCE

2 II 21M2PCMED2  TRADING IN SHARE MARKET

3 II 21M2PCMED3 ENTREPRENEURSHIP  DEVELOPMENT

List of Extra Disciplinary Course(GEC) Details

SYLLABUS -  LOCF-CBCS Pattern

EFFECTIVE FROM THE ACADEMIC YEAR 2021-2022 Onwards















M.Com Syllabus LOCF-CBCS with effect from 2021-2022 Onwards 

Course 
Code 

Course Title Course Type Sem. Hours L T P C 

21M2PCMED3 
ENTREPRENEURSHIP 

DEVELOPMENT 
GEC - EDC - III II 4 4 - - 4 

Objective 
Expose the students to the concepts of Entrepreneurship and to enable them to start a small 

Business Enterprise. 

Unit Course Content 
Knowledge 

Levels 
Sessions 

I 

Entrepreneurship: Meaning – Evaluation of the concept of the 

entrepreneur – Characteristics of successful entrepreneur – Functions – 

Needs for an entrepreneur – Types of an Entrepreneur – Intrapreneur - 

Growth of Entrepreneurship in India – Role of Entrepreneurship in 

Economic Development. Women Entrepreneurship: Concept of Women 

Entrepreneur – Functions of Women Entrepreneur – Growth of Women 

Entrepreneurship in India – Problems of Women Entrepreneur – 

Developing Women Entrepreneur – Limitations of Women Entrepreneur 

– Institutional support and Assistance to Women Entrepreneur. 

K1 9 

II 

Entrepreneurial Development Programmes: Meaning of 

Entrepreneurial competency – Major Entrepreneurial competencies – 

Meaning of EDP – Need for EDP –Objectives of EDP – EDP in India – 

Phases of EDP – Problems of EDP. 

K2- K3 9 

III 

Institutional Finance and Support to Entrepreneur: Need for 

Institutional finance – Commercial banks – IDBI – IFCI – ICICI – IRBI – SFC 

– SIDCS – SIDBI – EXIM bank - Need for institutional support – NSIC – 

SIDO – SSIB – SSID – SISI – DIC – TCO. 

K2-K3 8 

IV 

Micro and Small Enterprises: Meaning – Definition – Micro and Macro 

units –Characteristics, Objectives and essentials of Small Scale 

Enterprises – Steps in stepping up of small enterprises – Role of micro 

enterprises in economic development – Problems of Micro and small 

Enterprises. 

K4 9 

V 

Sources of business ideas and tests of feasibility: Significance of 
writing the business plan/ project proposal including feasibility 
analysis - Contents of business plan/ project proposal - Designing 
business processes, location, layout, operation, planning  and control 
- preparation of project report (various aspects of the project report 
such as size of investment, nature of product, sourcing of material, 
market potential may be covered) - Project submission/ presentation 
and appraisal thereof by external agencies - Mobilizing Resources: 
Mobilizing resources for start-up -Accommodation and utilities- 
Preliminary contracts with the vendors, suppliers, bankers, principal 
customers. Contract management: Basic start-up problems. 

K5 10 



Course 
Outcome 

CO1: Identify the role of Entrepreneurship in Economic Development. K1 

  

CO2: Understand the major entrepreneurial competencies.  K2 

CO3: Determine the Institutional supports to entrepreneurs. K3 

CO4: Analyze the role of Micro enterprises in Economic Development K4 

CO5:  Evaluate the alternative sources of raising finance for startup. K5 

Learning Resources 

Text 
Books 

1. S. S. Khanka, “Entrepreneurial Development”, S. Chand & Company Ltd., New Delhi, 2020. 
2. Renu Arora, S.K. Sood, “Entrepreneurial Development”, Kalyani Publishers, Ludhiana, 2017.  
3. Desai, V., “Dynamics of Entrepreneurial Development and Management”, Himalaya Publishing 
    House,   Mumbai, 2018. 
4. Dollinger, M. J.  “Entrepreneurship: Strategies and Resources”, Prentice Hall Publication, New 
    Delhi, 2018.  
5. Hisrich, R., Peters, M., and Shepherd, D. “Entrepreneurship “: Tata McGraw Hill Education, New 
    Delhi, 2018. 
6. Yadav, V, & Goyal, P. “User innovation and entrepreneurship: case studies from rural India”.  
    Journal of Entrepreneurship & Innovation, Retrieved from  

Reference 
 Books 

1. L.M Prasad, “Principles and Practice of Management”, Sultan Chand & Sons, 2009. 
2. V.S.P .Rao, P.S. Narayana, “Principles and Practice of Management”, Sultan Chand & Sons,  
    2011. 
3. Jayshree Suresh, “Entrepreneurial Development”, Margham Publications, Chennai, 2011. 
4. Dr. L. Rangarajan, “Entrepreneurial Development”, Sree Renga Publications, Rajapalayam, 
    2013. 

Website 
 Link 

  1. http://nptel/index.php/search                                                                                                                            
  2. http://e-pathshala /index.php/search 
  3. http://you tube /index.php/search 
  4. https://msme.gov.in/ 
  5. https://www.ediindia.org/ 
  6. https://link.springer.com/article/10.1186/s13731-015-0018-4. 

 L-Lecture T-Tutorial P-Practical C-Credit 

 

 

 

 

 

 

 

 

 

 

https://www.ediindia.org/




 

 

 

 

 

 

 

 

 

 

 

HUMAN RIGHTS 

(COMMON FOR ALL PG COURSES) 
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