16.

11,

18.

19:

20.

SECTION C — (3 x 10 = 30 marks)

Answer any THREE questions.

Describe the importance of marketing.

syl eler (pe&Susgaisms Moufss.

Briefly explain the various functions of marketing. .

Simsrgud_eder LieCeum) Lenflseer smeswLNs edleufl.

Analyze the factors affects product mix.

QuinmeT soa@euulaman LTHEEGLD STTERTGE@ET IS,

Illustrate the stages of product life cycle.

Qummar UMPEMS Gedar Ly Hlevesamer

a(HsgssT D6 et Es.

Explain the bases of market segmentatioﬁ.

SRSl LG LIS 6 @m.l;luas)l_uﬁlmem aeul.
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SECTION A — (10 x 2 = 20 marks)

Answer ALL questions.
1.  Define marketing.
FHaSUILeme euamTWIm). :
2.  What is consumers market?

BISTEEUTT DIBISTIY. GTETDTE 6TEITEN?

8.  State the meaning of grading.

sruLDSgIS6dlen GLmmeT S(mHs.
4.  Define assembling.

RHBIS @MTESMD QT
5. What are consumer’s goods?

m&TGauTT QUTHL ST GTEmTed 6Tamen?



6.  What is market diversification?
QuUTET LECUMSLI(NSSHIB GTETDTE 6TEIET?

7. Define product life cycle.
AUTBET UTLPEENS GHLPENE UETWI). -

8.  What is product differentiation?
Quimmer CLSLILHSSED CTETDTE 6TeTen?

9.  What is market segmentation?
SIBISTIG LIGLIL| TRTDTE) GTETE?

10. Define market strategy.
DIEIHTl W GSHullenar cuanrimy.

SECTION B — (5 x 5 = 25 marks)
Answer ALL questions, choosing either (a) or (b).

11. (a) Explain the objectives of marketing.
' ghangudlL_ellerm Crrasnsamer efleu.

Or

(b) Distinguish between market and marketing.
Smsmgulenar, shangudladlmBHg CounuBhss)s.

12. (a) Listout the benefits of transportation.
Gurg@eursder pemanosamer auflensiLi(hss)s.

Or
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13.

14.

15.

(b)

(a)

)

(a)

(b)

(a)

(b)

Describe the advantages and disadvantages
of assembling.

RESmanssedlan Haranio, Saioseer 6flaur.

Explain the classification of products.
QurpLsaflen euamasamer edlaTéEs.

Or

What are the factors determines product
mix?

Qummer seemeuleamar HliamuisEn sryenflser
wmeneu?

What are the benefits of product life cycle?
QuUITBET CUTLPSENS (@ L6016 HETENLOSET WITeeU?

Or

Point out the limitations of product life cycle.
Qumpeflen  eurpsms @Gwedler GCemiumiqer
UATLIMDEEMET &L 1g.& STL_(H&.

What are the patternb of market
segmentation?

SIS LGLILI6T Lpanm&6T Wimenau?

Or

List out the requirements of effective market
segmentation.

Spps Smsmg uGLYHE Csmeiwuraeunamp
auflenaliu(58)5. g
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