16.

17.

18.

19,

20.

PART C — (8 x 10 = 30marks)
Answer any THREE questions.

Explain the various classification of markets in
brief.

ghanguiler LOGoum CUMEHMET &(H&ESELNS 6lleTs @s.

Discuss the various stages in the buying process.

b Qewed epuder wOCaum Hlaesemer
feurdlés.

What are the merits and demerits of
standardization and grading?

STULMHSSISO LHDID STONEGSOIET HETENLOSET HIILD
Eepwoger wireneu?

Explain the various stages involved in new
product development.

ydwu Qumrmener 2 (heurd@Geude o erer  LiGoum
Hlanavaener elerss.

Explain the different phases of product
diversification.

Qumr@er  wrhpsnarar  QeucuGeum  Hlanesamer
ellemdgs.
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B.Com/B.Com (C.A)DEGREE EXAMINATION,
APRIL/MAY 2018.

Third Semester
MARKETING
Time : Three hours Maximum : 75 marks
PART A — (10 x 2 = 20 marks)
Answer ALL questions.

1.  Define Marketing?
FHeasuIMma UMTLIDIES.

2.  Define Retail Marketing.
Hoewean sbamsudliene euamTuUnI&Es.

3.  What do you understand by Consumer behaviour?
m&iGeaurflear warbleael upd Beli Libg Cerdreug
GTGITENT? ‘

4. What is Bonded warehouse?

uSSTILHSSILLL LIGRTL & ST GTETDITE) 666 ?



10.

11.

What is standardisation?
STULHSSISE TETDITE) GTenen?
What is meant by grading?
BrLI&EEGS® LD Sileug) eremen?
What is meant by product standardization?
QumrmeTsmen STLILIGSSIS® LUDH SiPleug) eremer?
What is a new product?
@ U QuITHET erempmed 6Temen?
List out the stages of product life cycle.
QummeT < war s Hduder Hlavasamer LiLiqwiel(Hs.
What is product diversification?
Qurmarsaer LIHDHD QFULIGED ETETDITED GTETET?
PART B — (5 x 5 = 25 marks)
Answer ALL questions.

(@) Distinguish between market and marketing.

gheng HMID sHasudume Counu(hSe!s.

Or

(o) Describe the important

marketing.

Fbengudlwiedle wp&Swuner Lanflgamer efleuflés.
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functions of -

12.

13.

14.

15.

(a)

(b)

(a)

(b)

(a)

(b)

(a)

(b)

Differentiate: “Consumer — Customer”.
m&TCourmt © LOHMILD

Caumu(h5515.

QUM &SENSLITETEN T

Or
What are the benefits of transport?
CuréEeursSlet BT WTene?
Explain the functions of standardization.
sruu® gz Laflaamer eflers@s.

Or
State the objectives of packaging.
s (wrend Gelcudler Crrésmismarnd sams.
What are the factors influencing change in
product mix?
Qurmer soeeu THnSHaman siam(HILb srrauflser
wimeneu ?

Or

What are the opportunities in new product
development?

ydw Qummer erGarmnsdharer eumiiliLser

wimeneu?

What are the benefits of product life cycle?

Qum(mET e HLPHEUYET HeTenLOSET WITEEU?
Or

State the various reasons for product
diversification.

Qumper wrHPSSDaETar LoOCoum HTTERThISMETS
FS.
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